Connecting and transforming the
world through content

Hello
Korean
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HelloKorean is

a global culture network company that connects people
around the world through Korean language and culture.
Founded with a mission to create accessible and relatable

learning experiences, we combine educational content and

storytelling to inspire connection and growth.
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Beyond textbooks,

HelloKorean continues to grow as a multi-platform educational
and cultural hub, expanding through video content, social
media channels, and character IP.

We are committed to creating global experiences where
learning, culture, and joy come together.
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Our flagship series, (Annyeong?),

has been officially adopted by top institutions including the
Oxford University Language Centre, proving its excellence
and credibility as a Korean language resource.
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Built upon the CEFR global standard,

our curriculum blends practical, real-life content with
immersive K-culture elements, earning consistent support
from beginner-level Korean learners worldwide.
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' “A global culture network company that connects and transforms the world through content.”
VISION HelloKorean connects people around the world through Korean language education and fosters cultural exchange to create positive change.
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“To share the Korean language and culture with the world.”
MISSION Through innovative educational content and cultural exchange programs, we promote the beauty and value of the Korean language and culture globally.
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VALUES ‘Learn, Share, Joy’
Learn: Connect with the world through Korean language learning. Share: Spread the Korean language and culture across the globe.
\ Joy: Deliver happiness through learning and cultural experiences.
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‘Learn Korean, Share Stories, Spread Joy Worldwide.”
SLOGAN
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Kol ean

A storytelling-based immersive Korean learning business
developed by world-renowned scholars, designed for practical, engaging, and culturally rich learning experiences.
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A lively and refreshing SNS business that brings Korean language, culture, and lifestyle to life.
With video content at its core, KOLA BUS connects global learners to Korea through fun and engaging experiences.
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A character-based educational business
that teaches Korean language and culture through globally diverse characters, promoting understanding and respect across cultures.
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A publishing business

that shares the beauty and value of Korean culture through books spanning tradition and modernity, fostering global cultural empathy.
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HelloKorean is an educational brand designed to help Korean learners around

the world study easily, enjoyably, and consistently.
About Differentiation
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K-Content x Storytelling
Learning that starts with fun and leads to deep engagement
- Based on real-life content like dramas, food, and games

- Immersive stories with relatable characters

Global Learning Framework
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- CEFR & TOPIK-aligned curriculum
- Multilingual support: English, Chinese, Vietnamese, and more
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Created by professors from Oxford, Melbourne, and Utah -CIAE A2 S 2 + K-ZH 24 ORI
- Research-based and field-tested in real classrooms - A SONSE BHA 7RSSt FE|KX 1A
Design-Driven Learning Experience
Learning designed through color, UX, and cultural emotion SEKFS] 3k TTHE IE|AQI OS2 &
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- Structured visual flow with K-culture-inspired design —ooc a8 OEH7:" J'LXH 01’ == } = }E e
- Easily adaptable to video and social media content - A0 YETAHIX Kolabus A2
Scalable Learning Ecosystem - 2R -2 O HIO|NTEA] IP 2 s
Beyond textbooks—expanding into content and culture
- Sarang & World Friends, Kolabus channel =1 =3 H E [=3 Ol A|Z|O| 3E
- Expandable into goods, short-form videos, and animation D EE = XI'I —IIII J-_ll-xH OlDl Al‘OElj— ML '—Iil"l L ,_|$
Globally Adopted Curriculum 2 - SAHEL, KBS S 2 /|2 AHE 2

Trusted content already in use worldwide
- Officially adopted by Oxford University, KBS, and more
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Joy Korean_3
(CEFRC1 /TOPIK 5)

Joy Korean_4
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Published (Apr. 2025)
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. " Annyeong? Korean!_1

Joy Korean_1

(CEFRB2 /TOPIKK 4)

Annyeong? Korean!_3
(CEFR A2 /TOPIK 2)

Annyeong? Korean!_2
(CEFR A1,A2/TOPIK1,2)

(CEFR C1/TOPIK 5)

Joy Korean_2
(CEFR B2 / TOPIK 4)

77777 | W' (CEFR A1/TOPIK 1)
| s Annyeong? Hangeul!
(Korean alphbet)
Oct. 2024 Jan. 2025 Jun. 2025 Dec. 2025 Jun. 2026 Dec. 2026

(2024 10%)

(2025 18)

(20259 6%) (2025 12)

(2026 6%)

(2026 128)
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KOLA BUS is a Korean language and culture content brand on
social media, designed for global learners interested in Korea.

Kol.A Bus_ KOrean LAnguage BUS
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Lecture-style videos explaining Korean textbooks in detail.
o Si}E (KolaTips)
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Cultural and lifestyle tips from foreigners living in Korea

\/E’g Key Features
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Learn user's way — fun and focused.
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Content is tailored by level, from beginner to advanced.

The Historical Background ‘Kimchi' Search Interest Index 2024 Oxford Korean Word
of Hangeul's Creation by Country Additions
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‘Sarang & World Friends’ is a globally expandable character-based educational

brand that embraces diversity and cultural connection.
Sarang & World Friends
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0159 0|0F|= Bt=0M2l SS& Zeds Sl 5tLtZ O|o{ELICE Sarang and friends from around the world represent their own
The characters in Sarang’s World Friends cultures, building stories of mutual understanding through Korean
represent diverse cultures and learn to respect their differences. language and values.

Their stories connect through shared experiences in Korea.
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2iaru) PN I An0iSophia)FRA SRS o) d(Sam)AUS Sarang and the World Friends,” featured in the Annyeong?
textbook series, is expanding beyond Korean language education
« into a global cultural communication platform. It helps people
around the world engage with Korean language and culture, and

. will grow into a wide range of IP products, including stationery,
" dolls, merchandise, stickers, and apps.
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DALGONA is a publishing brand that shares Korean
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DALGONA is more than just content to read - it offers an emotional
experience. Through books that reflect the depth and warmth of
Korean sentiment, DALGONA connects with the hearts of readers
around the world.
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culture and sentiment with global readers through books.
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DALGONA
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Spanning from tradition to modernity, DALGONA aims to become

a cultural platform that connects Korea and the world through
storytelling in books.
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DALGONA targets global readers interested in discovering Korean
stories, cultural values, emotional depth, and lifestyle.
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Global Networks
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Oxford University Language Centre
Adoption of Official Korean Textbook
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Signing of MOU with
KBS Korean Language Institute
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Signing of MOU with
Global Cyber University
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GLOBAL CYBER UNIVERSITY
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Overseas university and
corporate partnerships

* THE UNIVERSITY OF
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Korea JoongAng Daily

NEWSPAPER 1

NEWSPAPER _ 3
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frez @ Korean/2272859
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ZADIAL Y Z 2T 2|9F | Hello Korean Co., Ltd.

B OYA SSE 217 DMC CIAIY KA 10142
T.+82.2.6048.3011 F. +82.2.6048.3012

DFO] LAY 7HE
www.hellokorean.co.kr | hello@hellokorean.co.kr

youtube & instagram : kolabus | tiktok : kolabus_official




